Gingrich Sings Praises 
Of Many Benefactors 

Public Endorsements^Raise Ethical Concerns 
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A Midwest insurance giant wins 
praise for taking “the most ingenious 
step” in health care reform. An elec- 
tronics manufacturer is touted for 
“extraordinarily high levels of quali- 
ty.” And an automaker is lauded for 
building “twice as many cars with 
three times the quality with half the 
people.” 

Such endorsements — made in 
venues ranging from the House floor 
to a nationally televised talk show 
and college course to speeches be- 
fore private groups — have been an 
effective but controversial trade- 
mark of Rep. Newt Gingrich (R-Ga.), 
first as minority whip and now as 
speaker of the House. In glowing 
terms that often sound like paid cor- 
porate pitches, he has promoted the 
products, services and executives of 
specific firms, including some with 
business interests before Congress. 

For their part, . many of those ex- 
ecutives, corporations and their po- 
litical action committees (PACs) 


have contributed millions of dollars 
to Gingrich’s campaigns and conser- 
vative organizations with which he is 
involved, including the national Re- 
publican Party and GOPAC, a politi- 
cal committee that Gingrich chairs. 
Many of the same companies have 
also donated to a tax-exempt founda- 
tion with close ties to the speaker. 

During one of his college course 
lectures last year, for instance, Gin- 
grich showed a three-minute video 
on South Carolina textile giant Milli- 
ken & Co, whose owner, Roger Mil- 
liken, has contributed at least 
$255,000 to GOPAC, records show. 
“In carpeting, Milliken offers its cus- 
tomers a choice of over 1,000 colors 
and patterns in almost any lot size 
with a delivery schedule of just sev- 
en days,”" the anonymous voice said. 
Gingrich’s course, broadcast on two 
cable networks, is available in at 
least 26 million households nation- 
wide. 

Critics contend there is a trou- 
bling contradiction in Gingrich’s pro- 
motion of major contributors. While 
the Georgia Republican has spent 
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much of his congressional career 
challenging the ethics of other law- 
makers, he has opened the door to 
questions about his own principles 
by aggressively plugging big donors 
whose political largess has been in- 
valuable to conservative causes, crit- 
ics contend. A complaint pending be- 
fore the House ethics committee, 
one of four that accuse Gingrich of 
violating House rules, alleges that 
Gingrich engaged in “conduct unbe- 
coming” a congressman by featuring 
in his college lectures companies 
that contributed to the course. 

Gingrich's promotion of corporate 
givers “borders on but may not vio- 
late the conflict of interest rules of 
the House,” said Dennis F. Thomp- 
son, a government professor at Har- 
vard University and director of its 
ethics program. “However, it really 



offends the spirit of those principles. 

“It seems okay for a member to 
point to good ideas a company might 
have and take contributions from 
companies with good ideas, but this 
pattern of conduct by a man in an 
unusually important position of pub- 
lic trust adds up to a condition for 
serious concern .” 

‘Perfectly Proper* 

Gingrich declined to comment on 
the issue last week. But a spokes- 
man for the speaker said his acco- 
lades for the corporations that con- 
tribute funds do not constitute a 
breach of ethics. “It is perfectly 
proper. . . . Conservative Congress 
members accept contributions from 
conservative business people,” said 
the spokesman, Tony Blankley. “It is 
exactly the way the system is de- 
signed to operate. It is not nefari- 
ous.” 

Blankley added that the corpora- 
tions cited by Gingrich “have an in- 
dustrywide reputation for their, ex- 
cellence.” Executives at several of 
the corporations said in interviews 
that they expected no favors for 
their contributions. Some of them al- 
so have given considerable sums to 
Democratic candidates. 

Gingrich has used the funds not 
only to promote his political philoso- 
phy through efforts like his college 
course, but also to boost the cam- 
paigns of like-minded Republican 
candidates. Over five days at the end 
of October, Gingrich’s campaign 
committee made $1,000 contribu- 
tions to 47 Republican congressional 
candidates, records show. 

Neither a complete list of donors 
nor the total amount of contributions 
to Gingrich’s financial empire could 
be compiled. Campaign contributions 
are public, but GOPAC has refused 
to disclose most of its contributors 
since 1986, when Gingrich became 
chairman of the conservative politi- 
cal action group. 

And the Progress & Freedom 
Foundation, a tax-exempt think tank 
with close ties to Gingrich, has dis- 
closed only the names of most of its 
donors, not the amounts given. The 
foundation has devoted much of its 
financial resources to a weekly TV 


show hosted by Gingrich and to Gin- 
grich’s college course, which he 
stopped teaching two weeks ago. 

In keeping with his own effort to 
rethink government’s mission, Gin- 
grich has lauded many of the corpo- 
rate givers as discoverers of new 
ways to manufacture goods or serve 
customers. This year, he praised 
Waffle House International Inc., 
which has made three donations of 
undisclosed amounts to the college 
course, as “a great little system.” 

“They train people very quickly 
and they do a very good job. . . . 
Waffle House is a very highly orga- 
nized set of habits of behaviors and 
systems.” 

Other corporate contributors that 
Gingrich has praised include such 
household names as Ford Motor Co., 
Coca-Cola Co. and McDonald’s 
Corp., which Gingrich has publicly 
described as “the most successful 


worldwide seller of food in the histo- 
ry of the human race.” 

He has also touted lesser-known 
companies such as Golden Rule In- 
surance Co. of Indianapolis and 
Southwire Co. of Carrollton, Ga. In a 
speech from the House floor in 
1991, when Carrollton was in his 
district, Gingrich held up Southwire, 
whose owners have been longtime 
contributors to his political entities, 
as a paradigm of excellence. “I 
looked at the program Southwire . 
has for quality which is making it a 
national leader in producing steel, 
aluminum and copper wire,” he said. 

A year later, the company pleaded 
guilty to misdemeanor charges that 
it was involved in shipping overseas 
large quantities of toxic waste that 
was labeled as fertilizer but in fact 
was contaminated with lead. 

Last year, Gingrich inserted re- 
marks into the Congressional Re- 


cord mentioning that Golden Rule 
operates “one of the most successful 
employer-operated health care sys- 
tems in America.” 

Golden Rule’s PAC and company 
employees contributed $42,000 to 
Gingrich’s campaign committee 
from 1989 to 1994. Chairman Pat- 
rick J. Rooney and President John 
M. Whelan gave a total of $117,076 
to GOPAC between 1991 and 1993. 
Golden Rule’s support doesn’t stop 
.there: It has donated $523,000 in 
“soft money” to the national Republi- 
can Party since 1993 and poured an 
undisclosed amount of funds into 
sponsoring the speaker’s TV show. 
Golden Rule officials did not return 
calls seeking comment about the 
firm’s donations. 

The company has aggressively 
lobbied Congress to include a provi- 
sion in health care reform legislation 
that would give consumers access to 


systems in which they set aside pre- 
tax dollars to pay for health care in 
medical savings accounts. In at least 
two speeches to private groups last 
year, Gingrich promoted the compa- 
ny’s proposal, calling it “the key to 
dramatically changing our whoje at- 
titude towards health.” 

Healthsouth Corp. of Birmingham, 
Ala., the nation’s largest operator of 
medical rehabilitation facilities, is 
another of Gingrich’s favorites. In 
one of his college lectures early last 
year, Gingrich said Healthsouth is 
doing “a remarkable job on helping 
people with rehabilitation ... in part 
by emphasizing quality.” Gingrich 
showed viewers a short segment on 
the company, among others, allow- 
ing its chief executive to make a 
pitch about how well the firm is per- 
forming. ; 

Richard M. Scrushy, the chairman 
of Healthsouth, said he first met 
Gingrich four or five years ago,in At- 
lanta and, starting in mid-1993, pro- 
vided $15,000 in seed money for the 
Progress & Freedom Foundation. 

He also took an active role in GOP 
fund-raising three weeks before the 
Nov. 8 elections. On Oct. 20, the 
company PAC gave $50,000 to the 
Republican National Committee. 
The next day Scrushy helped raise 
$38,000 for Gingrich when he host- 
ed a fund-raiser at a company hospi- 
tal in Birmingham; 25 Healthsouth 
employees and their spouses provid- 
ed $16,000 of the total. 

“Newt Gingrich never asked for 



one penny out of me,” Scrushy said 
in an interview last week. “If I had 
given Newt Gingrich hundreds of 
thousands of dollars, you might have 
something. Not enough money 
changed hands to make a dang bit of 
difference.” 

Building a Relationship 

Last year, at the height of the na- 
tional debate on health care reform, 
Scrushy traveled to Washington and 
warned Gingrich and several other 
congressional leaders of both parties 
that the Clinton administration's 
proposals would endanger i rural 
health care, he said. 

“I built a relationship with him,” 
Scrushy said of Gingrich. “I support 
many of the things he’s trying to do." 
And Gingrich, he said, understands 
his firm’s concept of affordable 
health care “better than anybody 
I’ve met.” 

Sometimes, Gingrich’s praise can 
be exaggerated. In a speech to the 
National Newspaper Association two 
weeks ago in Washington, Gingrich 
commended Ford for developing a 
competitive edge over the last 15 
years that he said today enables the 
company to make twice as many 
cars with the half the number of 
workers. “That’s the scale of change 
we’re talking about,” he told the 
gathering. 

Ford, however, produced 6.6 mil- 
lion vehicles worldwide last year, or 
a 13.8 percent increase over the 5.8 
million vehicles that rolled off the 
company’s assembly lines in 1979, 
Ford officials said. During that peri- 


od, Ford’s total work force fell by 
31.7 percent. 

The Ford Motor Co. Fund, the 
philanthropic arm of the Big Three 
automaker, contributed $5,000 to 
Gingrich’s college course last year. 
Ford’s PAC has given $8,300 to Gin- 
grich’s campaigns since 1989, in- 
cluding $3,800 in the last election 
cycle, records show. 

‘Soft Money’ Contributions 

Gingrich has promoted some cor- 
porations and entrepreneurs that 
have not contributed to his cam- 
paigns or the foundation. It is not 
clear whether they contributed to 
GOPAC. They include businessman 
Norman E. Brinker and the Ritz- 
Carlton Hotel Co. 

But some of them have made siz- 
able Republican soft money contri- 
butions. For instance, Brinker, who 
is CEO of the Chill's Inc. restaurant 
chain, has donated at least $112,000 
to the Republican Party since 1988, 
according to records. 

On legislative issues, Gingrich has 
not always come down on the side of 
major contributors. Roger Million 
who along with his brother Genish 
gave a total of $345,000 to GOPAC, 
has been a harsh critic of the Gener- 
al Agreement on Tariffs and Trade. 
Roger Milliken also opposed the 
North American Free Trade Agree- 
ment. But Gingrich backed both ac- 
cords. 

In 1990, however, Gingrich broke 
ranks with President George Bush 
and backed a bill that was favored by 
Milliken and others in his industry 
limiting imports on textiles, apparel 
and shoes by imposing a global quo- 
ta. Congress approved the legisla- 
tion, but the president vetoed it. 

“He has always been • a personal 
friend [of Roger Milliken] even 
though we have departed on some 
trade issues,” said Jock Nash, Milli- 
ken’s Washington counsel. “He has 
been a supporter for the textile, ap- 
parel and fiber industrial complex 
and its employees, which total about 
2 million. He has brought our con- 
cerns to the people who make deci- 
sions.” 


Staff researcher Barbara f Saffir 
contributed to this report. 



CONTRIBUTIONS TO THE GINGRICH ‘GRID’ 

C ommon Cause has released a compilation of House Speaker Newt Gingrich’s 
major donors, which it calls the “ Gingrich Money Grid. ” 

■ Contributions to GOPAC, the conservative political organization chaired by the Georgia* 
Republican, are partial because the group has refused to disclose most of its contributors 
in the eight-year period that Gingrich has been chairman of the group; 

■ The Progress & Freedom Foundation, a think tank with ties to the speaker, has listed 
names of donors but has not made public the amount each person or entity gave- 
■ Contributions to Republican Party “soft money” accounts are intended for party-building 
and voter turnout activities. 



^ indicates a donation of an undisclosed amount made to the 
n.a. indicates not available * 


Progress & Freedom Foundation. 


Accepts contributions from: 

Donors 

Totals reflect donations from corporations, foundations, 
political action committees, subsidiaries and corporate executives 

Amway 

Terry & Mary Kohler, Windway Capital 
Golden Rule Insurance 
RJR Nabisco 

Dwayne Andreas, Archer-Daniels-Midland 
Carl Lindner. Amer'can Fmanoal Com 
Royer & Gerrith Miiliken, Millikeri A, Co 
Mr. & Mis Ricnard Gilder, Gilder, Grigecv. Howe 

OwenJ Roh-rts, Capita! Formafon Conn -.'loss 
Flowers Industries , ' . 

Delores Schwan 

Mr. & Mrs. K. Tucker Andersen, Cumberland Associates 
Mr. & Mrs. Phillip Gelatt, Northern Engraving 
Mr. & Mrs. Jesse Thompson, Clermont Development 
Mr. & Mrs. Fred Sacher, developer 

A. Lee Loomis Jr:, venture capitalist 2 
Mr, & Mrs. Robert Krieble, Kriebfe Associates 
Carl M, Williams, Teievents- V' 

Peter W. Smith, S&A Restaurant Corp. 

Stanley & Gay Games i n vest men. s 
David Brennan, Brenlin Corp! 

Mr. & Mrs. Harold Simmons, Contran Corp. 

General Electric 

C. Douglas Dillon, investor 

Mr. & Mrs. Raymond Shamie 

Mr. & Mrs Howard Ca'iaway, Call.iway Garden-, 

Cracker Barrel Old Country Store 
Thomas Kershaw, Hampshire House 
Marion Merreil Dow 

Mr, & Mrs.- Charles Harrington, investments 
Mr. & Mrs. Miller Nichols, J.C. Nichols Co. 

Coca-Cola 

Southwire 

Cloud Cray, Midwest Grain Products 
Mr. & Mrs. Ned Arbery, investments 
Healthsouth Corp. 

^ Represents partial information based on news reports. 2 Deceased. 
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